
                     
  Karnataka School Education and Assessment Board      

SUB: BUSINESS STUDIES-27  2024-25 BLUE PRINT FOR MODEL QUESTION PAPER-2  CLASS: II PUC  
                     

Sl. 
No. 

CHAPTER/ 
CONTENT/UNIT/DOMAIN/THEME 

NO.OF 
PERIODS MARKS 

REMEMBER UNDERSTANDING APPLY HOTS  

MCQ SA LA MCQ SA LA MCQ SA LA MCQ SA LA  

1M 2M 4M 8M 1M 2M 4M 8M 1M 2M 4M 8M 1M 2M 4M 8M  

1 
Nature and Significance of 
Management 

12 12 1         1     1     1          

2 Principles of Management 8 8   1         1   1       1        

3 Business Environment 9 9         1           1       1    

4 Planning 8 8                 1 1     1   1    

5 Organising 12 12   1     1     1 1                

6 Staffing 16 16 1       1 1   1             1    

7 Directing 12 12 1     1   1             1        

8 Controlling 7 7     1   1         1         1    

9 Financial Management 8 8         1       1 1     1        

10 Marketing 21 21   1 1 1 1   1   1       1        

11 Consumer Protection 7 7     1             1              

  TOTAL Questions 120   3 3 3 2 6 3 2 2 6 4 1 1 5 0 4 0  

  Total Marks   120 3 6 12 16 6 6 8 16 6 8 4 8 5 0 16 0  

  Marks Weightage     37 36 26 21  

  Marks Weightage     73       47          

   Weightage Percentage     LOTS 60.83 HOTS 39.17  
       

 QUESTION TYPE (Based on 
Marks) 

Number of 
Questions 

MARKS                 

 
MCQ 
5marks+FB5marks+MF5marks+ 
VSA5marks 

20 20                 

 SA (2MARKS) 10 20                 

 LA (4MARKS) 10 40                 

 LA (8MARKS 5 40                 

 TOTAL 45 120                 

                     
                     

 



           

 CHAPTERWISE QUESTIONS AND ALLOCATION OF MARKS  
           

 

Sl. 
No. CHAPTER/ CONTENT/UNIT/DOMAIN/THEME NO.OF 

PERIODS MARKS 
Types of Questions Total 

Questions 
per 

Chapter 

 

 MCQ SA LA  
 1M 2M 4M 8M  

 1 Nature and Significance of Management 12 12 2 1   1 4  

 2 Principles of Management 8 8 2 1 1   4  

 3 Business Environment 9 9 1   2   3  

 4 Planning 8 8 2 1 1   4  

 5 Organising 12 12 2 1   1 4  

 6 Staffing 16 16 2 1 1 1 5  

 7 Directing 12 12 2 1   1 4  

 8 Controlling 7 7 1 1 1   3  

 9 Financial Management 8 8 2 1 1   4  

 10 Marketing 21 21 3 1 2 1 7  

 11 Consumer Protection 7 7 1 1 1   3  

   TOTAL Questions 120   20 10 10 5 45  

   Total Marks   120 20 20 40 40    
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PÀ£ÁðlPÀ ¸ÀPÁðgÀ 

PÀ£ÁðlPÀ ±Á¯Á ¥ÀjÃPÉë ªÀÄvÀÄÛ ªÀiË®å ¤tðAiÀÄ ªÀÄAqÀ° 
2024-25 ¢éwÃAiÀÄ ¦.AiÀÄÄ.¹. ªÀiÁzÀj ¥Àæ±Éß¥ÀwæPÉ-2 

ªÀåªÀºÁgÀ CzsÀåAiÀÄ£À (27) 
¸ÀªÀÄAiÀÄ:3 UÀAmÉ             (MlÄÖ ¥æÀ±ÉßUÀ¼À ¸ÀASåÉ 41)              UÀjμÀ× CAPÀUÀ¼ÀÄ: 80 

C¨ÀåsyðUÀ½UÉ ¸ÀÆZÀ£ÉUÀ¼ÀÄ: 

1. ¥æÀ±ÀÉß ¥ÀwæPÉAiÀÄÄ £Á®ÄÌ « s̈ÁUÀUÀ¼À£ÀÄß M¼ÀUÉÆArzÉ. «¨sÁUÀ J, ©, ¹ ªÀÄvÀÄÛ r. 

2. «¨sÁUÀ ‘J’ £Á®ÄÌ s̈ÁUÀUÀ¼À£ÀÄß ºÉÆA¢zÉ [I, II, III and IV] 

3. «¨sÁUÀ ‘J’ zÀ°è£À ¥Àæ±ÉßUÀ½UÉ ¥ÀæxÀªÀÄªÁV §gÉzÀ GvÀÛgÀUÀ¼À£ÀÄß ªÀiÁvÀæ ªÀiË®åªÀiÁ¥À£ÀzÀ°è ¥ÀjUÀtÂ̧ À¯ÁUÀÄªÀÅzÀÄ. 
4. GvÛÀj¸ÀÄªÁUÀ ¥æÀ±Éß ¥ÀwæPÉAiÀÄ°ègÀÄªÀ ¥æÀ±ÉßUÀ¼À PæÀªÀÄ ¸ÀASåÉAiÀÄ£ÀÄß ¸ÀjAiÀiÁV §gÉ¬Äj. 
5. ¸ÀjAiÀiÁzÀ ªÀÄvÀÄÛ ¥ÀÆtð GvÀÛgÀªÀ£ÀÄß §gÉ¬Äj. 

«¨sÁUÀ- J 

I ¸ÀjAiÀiÁzÀ GvÀÛgÀªÀ£ÀÄß Dj¹ §gÉ¬Äj. ¥Àæw ¥æÀ±ÉßUÉ MAzÀÄ CAPÀ     5x1=5 

1. ¸ÀªÀÄ£ÀéAiÀÄvÉAiÀÄÄ 
 C) ¤ªÀðºÀuÉAiÀÄ PÁAiÀÄðªÁVzÉ  
 D) ¤ªÀðºÀuÉAiÀÄ ¸ÁgÀªÁVzÉ 

E) ¤ªÀðºÀuÉAiÀÄ GzÉÝÃ±ÀªÁVzÉ   
 F) ªÉÄÃ°£À AiÀiÁªÀÅzÀÆ C®è 
 
2. ¤ªÀðºÀuÉAiÀÄ vÀvÀéUÀ¼À£ÀÄß ºÉÃUÉ gÀa¸À¯ÁVzÉ? 

C) ¥ÀæAiÉÆÃUÀ ±Á¯ÉAiÀÄ°è 
D) ªÀåªÀ¸ÁÜ¥ÀPÀgÀ C£ÀÄ¨sÀªÀUÀ½AzÀ  

 E) UÁæºÀPÀgÀ C£ÀÄ¨sÀªÀUÀ½AzÀ 
F) ¸ÁªÀiÁfPÀ «eÁÕ¤UÀ¼À ¥Àæ¸ÁgÀ¢AzÀ 

3. F PÉ¼ÀV£À AiÀiÁªÀÅzÀÄ KPÀ-§¼ÀPÉAiÀÄ AiÉÆÃd£ÉUÉ GzÁºÀgÀuÉAiÀiÁVzÉ? 
C) ¤Ãw                               

 D) PÁAiÀÄð«zsÁ£À 
E) ªÀÄÄAUÀqÀ¥ÀvÀæ  

 F) «zsÁ£À 
4. EªÀÅUÀ¼À°è AiÀiÁªÀÅzÀÄ ¥Àæw¤AiÉÆÃd£ÉAiÀÄ CA±ÀªÀ®è? 

C) GvÀÛgÀzÁ¬ÄvÀé          
 D) C¢üPÁgÀ 

E) dªÁ¨ÁÝj              
 F) C£Ë¥ÀZÁjPÀ ¸ÀAWÀl£É 
 
5. ‘ªÀiÁgÀÄPÀmÉÖ’ JA§ ¥ÀzÀªÀ£ÀÄß F PÉ¼ÀV£À AiÀiÁªÀ ¸ÀAzÀ¨sÀðUÀ¼À°è CxÉÊð¹PÉÆ¼Àî§ºÀÄzÀÄ? 
 C) M¼ÀUÉÆAqÀ ¨sËUÉÆ½PÀ ¥ÀæzÉÃ±À 
 D) RjÃ¢zÁgÀgÀ «zsÀUÀ¼ÀÄ 
 E) ªÀ»ªÁlÄ ªÀiÁrzÀ À̧gÀPÀÄUÀ¼À ¥ÀæªÀiÁt 
 F) ªÉÄÃ°£À J®èªÀÇ 
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II F PÉ¼ÀV£À ©lÖ ¸ÀÜ¼ÀUÀ½UÉ DªÀgÀtzÀ°è PÉÆnÖgÀÄªÀ ¸ÀjAiÀiÁzÀ GvÀÛgÀªÀ£ÀÄß DAiÉÄÌªÀiÁr §gÉ¬Äj:  

¥Àæw ¥æÀ±ÉßUÉ MAzÀÄ CAPÀ          5x1=5 
[AiÉÆÃf¸ÀÄªÀÅzÀÄ, £ÁAiÀÄPÀvÀé, ¹ÜgÀ D¹Û, ±ÉæÃtÂÃPÀgÀt, J¥sï. qÀ§Æè. mÉÃ®gï, ¤zÉÃð² À̧Ä«PÉ]  

6. ªÉÊeÁÕ¤PÀ ¤ªÀðºÀuÉAiÀÄ ¦vÁªÀÄºÀ JAzÀÄ ________gÀ£ÀÄß PÀgÉAiÀÄ¯ÁUÀÄvÀÛzÉ.s 

7. ¤ªÀðºÀuÉAiÀÄ ¥ÁæxÀ«ÄPÀ PÁAiÀÄð______. 

8. ______ ¤zÉÃð² À̧Ä«PÉAiÀÄ MAzÀÄ ªÀÄÆ¯ÁA±ÀªÁVzÉ. 

9. PÀlÖqÀªÀÅ ______ UÉ MAzÀÄ GzÁºÀgÀuÉAiÀiÁVzÉ. 

10. ¸ÀgÀPÀÄUÀ¼À£ÀÄß ¨ÉÃgÉ ¨ÉÃgÉ UÀÄA¥ÀÄUÀ¼ÁV ªÀVÃðPÀj¸ÀÄªÀ ¥ÀæQæAiÉÄAiÀÄ£ÀÄß ______ J£ÀÄßvÁÛgÉ. 

III ºÉÆA¢¹ §gÉ¬Äj:  ¥Àæw ¥æÀ±ÉßUÉ MAzÀÄ CAPÀ       5x1=5 

11.   J      © 

a. GzÁjÃPÀgÀt      i) DAvÀjPÀ ªÀÄÆ® 

b. ¸ÀAWÀl£Á gÀZÀ£ÉAiÀÄ «zsÀ    ii) RjÃ¢ ¥ÀæzsÁ£À GvÀà£Àß 

c. §rÛ       iii) C£ÀUÀvÀå ¤AiÀÄAvÀætUÀ¼À£ÀÄß vÉUÉzÀÄ ºÁPÀÄªÀÅzÀÄ 

d. ¸Àj¥Àr¸ÀÄªÀ PÀæªÀÄUÀ¼À£ÀÄß vÉUÉzÀÄPÉÆ¼ÀÄîªÀÅzÀÄ  iv) PÁAiÀiÁðvÀäPÀ gÀZÀ£É  

e. D¨sÀgÀt       v) ¤AiÀÄAvÀæt ¥ÀæQæAiÉÄAiÀÄ CAwªÀÄ ºÀAvÀ 

vi)  ªÀiÁgÁl ¥æÀQæAiÉÄ 

IV PÉ¼ÀV£À ¥Àæ±ÉßUÀ½UÉ ¥ÀæwAiÉÆAzÀPÀÆÌ MAzÀÄ ¥ÀzÀ CxÀªÁ ªÁPÀåzÀ°è GvÀÛj¹: ¥Àæw ¥æÀ±ÉßUÉ MAzÀÄ CAPÀ 5x1=5 
12. zÀPÀëvÉ JAzÀgÉÃ£ÀÄ? 
13. 'ªÀUÁðªÀuÉ'AiÀÄ CxÀð ¤Ãr. 
14. '¥ÉæÃgÀPÀ' JAzÀgÉÃ£ÀÄ? 
15. PÁAiÀÄð²Ã® §AqÀªÁ¼À JAzÀgÉÃ£ÀÄ? 
16. UÁæºÀPÀjUÉ PÁ£ÀÆ£ÀÄ§zÀÞ gÀPÀëuÉ MzÀV À̧ÄªÀ AiÀiÁªÀÅzÁzÀgÀÆ MAzÀÄ PÁ£ÀÆ£À£ÀÄß w½¹. 

«¨sÁUÀ-© 

V. PÉ¼ÀV£À AiÀiÁªÅÀzÁzÀgÀÆ DgÀÄ ¥Àæ±ÉßUÀ½UÉ ¥ÀæwAiÉÆAzÀPÀÆÌ JgÀqÀÄ CxÀªÁ ªÀÄÆgÀÄ ªÁPÀåUÀ¼À° è GvÀÛj¹.  

¥Àæw ¥æÀ±ÉßUÉ JgÀqÀÄ CAPÀUÀ¼ÀÄ:          6x2=12 

17. ¤ªÀðºÀuÉAiÀÄ AiÀiÁªÀÅzÁzÀgÀÆ JgÀqÀÄ ¸ÁA¹ÜPÀ GzÉÝÃ±ÀUÀ¼À£ÀÄß w½¹.  
18. ºÉ¤æ ¥sÀÀAiÉÆÃ¯ïgÀªÀgÀ ¥ÀæPÁgÀ ‘KPÀgÀÆ¥À DeÉÕ’ EzÀgÀ CxÀð §gÉ¬Äj.  
19. AiÉÆÃf¸ÀÄ«PÉAiÀÄ AiÀiÁªÀÅzÁzÀgÀÆ JgÀqÀÄ «ÄwUÀ¼À£ÀÄß w½¹. 
20. ‘¸ÀAWÀn¸ÀÄ«PÉ’AiÀÄ£ÀÄß ªÁåSÁå¤¹. 
21. ¹§âA¢ ¤ªÀðºÀuÉ JAzÀgÉÃ£ÀÄ? 
22. zÁæQë§½î ¸ÀAªÀºÀ£À JAzÀgÉÃ£ÀÄ? 
23. ¤AiÀÄAwæ¸ÀÄ«PÉAiÀÄ AiÀiÁªÀÅzÁzÀgÀÆ JgÀqÀÄ ¥ÁæªÀÄÄRåvÉUÀ¼À£ÀÄß ¸ÀÆa¹. 
24. AiÀiÁªÀÅzÁzÀgÀÆ JgÀqÀÄ ºÀtPÁ¹£À ¤tðAiÀÄUÀ¼À£ÀÄß w½¹.  
25. C£ÀÄPÀÆ® GvÀà£ÀßUÀ½UÉ AiÀiÁªÀÅzÁzÀgÀÆ JgÀqÀÄ GzÁºÀgÀuÉUÀ¼À£ÀÄß PÉÆr. 
26. UÁæºÀPÀ/§¼ÀPÉzÁgÀ £ÁåAiÀiÁ®AiÀÄªÀÅ JzÀÄgÀÄ PÀQëzÁgÀ¤UÉ ¤ÃqÀ§ºÀÄzÁzÀ AiÀiÁªÀÅzÁzÀgÀÆ JgÀqÀÄ 

¤zÉÃð±À£ÀUÀ¼À£ÀÄß w½¹. 
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«¨sÁUÀ - ¹ 

VI PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ DgÀÄ ¥Àæ±ÉßUÀ½UÉ ¥ÀæwAiÉÆAzÀPÀÆÌ ºÀvÀÛjAzÀ ºÀ£ÉßgÀqÀÄ ªÁPÀåUÀ¼À°è GvÛÀj¹:  

¥Àæw ¥æÀ±ÉßUÉ £Á®ÄÌ CAPÀUÀ¼ÀÄ:         6x4=24 

27. J¥sï.qÀ§Æèå mÉÃ®gïgÀªÀgÀÄ ªÉÊeÁÕ¤PÀ ¤ÃrgÀÄªÀ ¤ªÀðºÀuÉAiÀÄ vÀvÀéUÀ¼À£ÀÄß «ªÀj¹. 
28. £ÉÆÃlÄUÀ¼À CªÀiÁ¤åÃPÀgÀt JAzÀgÉÃ£ÀÄ? CzÀgÀ ªÀÄÆgÀÄ ®PÀëtUÀ¼À£ÀÄß «ªÀj¹. 
29. F PÉ¼ÀV£À ¸À¤ßªÉÃ±ÀUÀ¼ÀÄ ªÀåªÀºÁgÀ ¥Àj¸ÀgÀzÀ AiÀiÁªÀ DAiÀiÁªÀÄUÀ¼À£ÀÄß ¥Àæw¤¢ü À̧ÄvÀÛªÉ JA§ÄzÀ£ÀÄß UÀÄgÀÄw¹. 

D DAiÀiÁªÀÄUÀ¼À£ÀÄß «ªÀj¹. 
 J) ̧ ÀPÁðgÀªÀÅ UÁæºÀPÀgÀ »vÁ¸ÀQÛUÀ¼À£ÀÄß gÀQë¸À®Ä ªÀÄzÀå¥Á£ÀzÀ ªÀÄvÀÄÛ ¹UÀgÉÃmï eÁ»ÃgÁw£À°è ‘¹UÀgÉÃmï ̧ ÉÃªÀ£É 

DgÉÆÃUÀåPÉÌ ºÁ¤PÀgÀ’ JA§ ¸ÀAzÉÃ±À EgÀÄªÀÅzÀÄ RqÁØAiÀÄ JA§ ¤AiÀÄªÀÄ eÁjUÉÆ½¹zÉ. 
 ©) EA¢£À ¢£ÀUÀ¼À°è ¨sÁgÀwÃAiÀÄ gÉÊ¯Éâ ªÀÄvÀÄÛ «ªÀiÁ£ÀAiÀiÁ£À PÀA¥À¤UÀ¼ÀÄ CAvÀeÁð® ªÀÄvÀÄÛ «±ÀéªÁå¦ 

eÁ®§AzsÀ (World Wide Web)UÀ¼À£ÀÄß ºÉÆA¢zÀÄÝ, UÁæºÀPÀgÀÄ ªÉÃ¼Á¥ÀnÖ, ¸ÉÃgÀÄªÀ ¸ÀÜ¼À ªÀÄvÀÄÛ ¥ÀæAiÀiÁt 
zÀgÀUÀ¼À£ÀÄß £ÉÆÃqÀ§ºÀÄzÀ®èzÉÃ, ¥ÀæAiÀiÁtzÀ nPÉmïUÀ¼À£ÀÄß PÁ¬ÄÝj¸À§ºÀÄzÀÄ. 

30. ªÀåªÀ¹ÜvÀ AiÉÆÃf¸ÀÄ«PÉ E®è¢zÀÝgÉ AiÀiÁªÀÅzÉÃ ¸ÀA¸ÉÜAiÀÄÄ CzÀgÀ zsÉåÃAiÉÆÃzÉÞÃ±ÀUÀ¼À£ÀÄß ¸Á¢ü¸À®Ä ¸ÁzsÀå«®è. 
EzÀ£ÀÄß ¤ÃªÀÅ M¥ÀÄà«gÁ? ¤ªÀÄä GvÀÛgÀªÀ£ÀÄß ¸ÀªÀÄyð¸À®Ä AiÀiÁªÀÅzÁzÀgÀÆ £Á®ÄÌ CA±ÀUÀ¼ÉÆA¢UÉ 
¥ÁæªÀÄÄRåvÉAiÀÄ£ÀÄß «ªÀj¹. 

31. GvÁàzÀ£ÉAiÀÄ UÀÄtªÀÄlÖªÀÅ ªÀiÁ£ÀzÀAqÀUÀ½UÉ C£ÀÄUÀÄtªÁV®è. AiÀÄAvÉÆæÃ¥ÀPÀgÀtUÀ¼À ¸ÀjAiÀiÁzÀ 
PÁAiÀiÁðZÀgÀuÉAiÀÄ §UÉÎ ºÉaÑ£À PÁ«ÄðPÀjUÉ ¸ÀA¥ÀÆtðªÁV w½¢®è JAzÀÄ vÀ¤SÉAiÀÄ°è UÀªÀÄ¤¸À̄ Á¬ÄvÀÄ. 
¤RgÀvÉAiÀÄ£ÀÄß ¸ÀÄzsÁj¸ÀÄªÀ ªÀiÁUÀð AiÀiÁªÀÅzÀÄ? CzÀjAzÀ ¸ÀA¸ÉÜUÉ DUÀÄªÀ AiÀiÁªÀÅzÉÃ ªÀÄÆgÀÄ 
¥ÀæAiÉÆÃd£ÀUÀ¼À£ÀÄß ¸ÀAQë¥ÀÛªÁV «ªÀj¹. 

32. ¤AiÀÄAwæ¸ÀÄ«PÉ ¥æÀQæAiÉÄAiÀÄ°è M¼ÀUÉÆArgÀÄªÀ ªÉÆzÀ® £Á®ÄÌ ºÀAvÀUÀ¼À£ÀÄß ¸ÀAQëÃ¥ÀÛªÁV «ªÀj¹. 
33. ºÉÆ¸À AiÀÄAvÉÆæÃ¥ÀPÀgÀt, ¨sÀÆ«Ä ªÀÄvÀÄÛ PÀlÖqÀ EvÁå¢UÀ¼À£ÀÄß RjÃ¢¸À®Ä CUÀvÀå«gÀÄªÀ §AqÀªÁ¼ÀªÀ£ÀÄß ¤ÃªÀÅ 

K£ÉAzÀÄ PÀgÉAiÀÄÄ«j? CAvÀºÀ §AqÀªÁ¼ÀzÀ CUÀvÀåvÉAiÀÄ ªÉÄÃ É̄ ¥Àæ¨sÁªÀ ©ÃgÀÄªÀ AiÀiÁªÀÅzÁzÀgÀÆ ªÀÄÆgÀÄ 
CA±ÀUÀ¼À£ÀÄß «ªÀj¹. 

34. ªÀiÁgÁl ¥ÀæQæAiÀiÁ «Ä±ÀætzÀ ªÀÄÆ¯ÁA±ÀUÀ¼À£ÀÄß «ªÀj¹. 
35.  ªÀiÁgÀÄ«PÉ ªÀÄvÀÄÛ ªÀiÁgÁl ¥ÀæQæAiÉÄUÀ¼À £ÀqÀÄ«£À AiÀiÁªÀÅzÁzÀgÀÆ £Á®ÄÌ ªÀåvÁå¸ÀUÀ¼À£ÀÄß ¸ÀAQë¥ÀÛªÁV ZÀað¹.  
36. UÁæºÀPÀgÀÄ/§¼ÀPÉzÁgÀgÀÄ ¸ÀgÀPÀÄ-¸ÉÃªÉUÀ¼À£ÀÄß RjÃ¢¸ÀÄªÁUÀ, §¼À À̧ÄªÁUÀ ªÀÄvÀÄÛ C£ÀÄ¨sÉÆÃV À̧ÄªÁUÀ 

ºÉÆA¢gÀ̈ ÉÃPÁzÀ AiÀiÁªÀÅzÁzÀgÀÆ £Á®ÄÌ ºÉÆuÉUÁjPÉUÀ¼À£ÀÄß w½¹. 
«¨sÁUÀ -r 

VII PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ ªÀÄÆgÀÄ ¥Àæ±ÉßUÀ½UÉ ¥ÀæwAiÉÆAzÀPÀÆÌ E¥ÀàvÀÛjAzÀ E¥ÀàvÉÊzÀÄ ªÁPÀåUÀ¼À° è GvÀÛj¹:  

¥Àæw ¥æÀ±ÉßUÉ JAlÄ CAPÀUÀ¼ÀÄ         8x3=24 

37. “PÀ É̄ ªÀÄvÀÄÛ «eÁÕ£ÀUÀ¼ÉgÀqÀÆ DVgÀÄªÀ ¤ªÀðºÀuÉAiÀÄÄ ¥ÀgÀ À̧àgÀ ¥ÀævÉåÃPÀªÁVgÀzÉÃ, MAzÀPÉÆÌAzÀÄ ¥ÀÆgÀPÀªÁVªÉ” 
- «±ÀzÀ¥Àr¹. 

38. «PÉÃA¢æÃPÀgÀt JAzÀgÉÃ£ÀÄ?  CzÀgÀ ¥ÁæªÀÄÄRåvÉAiÀÄ£ÀÄß «ªÀj¹. 

39. £ÉÃªÀÄPÁwAiÀÄ AiÀiÁªÀÅzÁzÀgÀÆ JAlÄ ¨ÁºÀå ªÀÄÆ®UÀ¼À£ÀÄß «ªÀj¹. 

40. AiÀiÁªÀÅzÁzÀgÀÆ £Á®ÄÌ ºÀtPÁ¹£À GvÉÛÃdPÀUÀ¼ÀÄ ªÀÄvÀÄÛ £Á®ÄÌ ºÀtPÁ¸ÉÃvÀgÀ GvÉÛÃdPÀUÀ¼À£ÀÄß «ªÀj¹. 

41. ªÀiÁgÁl ¥ÀæQæAiÉÄAiÀÄ AiÀiÁªÀÅzÁzÀgÀÆ JAlÄ PÁAiÀÄðUÀ¼À£ÀÄß «ªÀj¹. 

* * * * * 
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Government of Karnataka 
Karnataka School Examination and Assessment Board 

2024-25 II PUC MODEL QUESTION PAPER-2  
BUSINESS STUDIES (27) 

Time: 3 Hours           (Total No. of Questions 41)      Max.Marks:80 

Instructions to candidates: 

1. The question paper contains 4 parts – part A, part B, part C and part D. 

2. Part A consists of 4 sections I, II, III and IV. 

3. For ‘Part-A’ questions, only the first written answers will be considered for evaluation. 

4. Write the serial number of questions properly as given in the question paper while answering. 

5. Write the correct and complete answer. 

PART – A 

I. Choose the correct answer:         5x1=5 

1. Coordination is 

(a) Function of management 

(b) The essence of management 

(c) An objective of management  

(d) None of the above 

2. How are Principles of management formed? 

(a) In a laboratory 

(b) By experiences of managers 

(c) By experiences of customers 

(d) By propagation of social scientists 

3. Which of the following is an example of a single-use plan? 

(a) Policy                        

(b) Procedure 

(c) Budget                    

(d) Method 

4. Which of the following is not an element of delegation? 

(a) Accountability          

(b) Authority 

(c) Responsibility              

(d) Informal Organization 

5. The term ‘Market’ may be understood in which of the following contexts? 

 (a) Geographical area covered 

(b) Type of buyers 

(c) Quantity of goods transacted 

(d) All of the above 
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II. Fill in the blanks by choosing the appropriate word/words from those given in the 

brackets:            5x1=5 

[Planning, Leadership, Fixed Asset, Grading, F.W. Taylor, Directing]  

6.  _________ is called as father of Scientific Management. 

7. Primary function of Management is_______. 

8. _________ is one element of Directing. 

9. Building is an example for _________. 

10. The process of classification of products into different groups is called__________. 

III Match the following:          5x1=5 

11.   A      B 

a) Liberalisation    i) Internal Source 

b) Type of organisation structure ii) Shopping product 

c) Promotion     iii) Removal of unnecessary controls  

d) Taking corrective measures iv) Functional Structure 

e) Jewellery    v) The final step in the controlling process 

vi) Marketing 

IV Answer the following questions in one word or one sentence each:    5x1=5 

12. What is Efficiency? 

13. Give the meaning of ‘Transfer’. 

14. What is motive? 

15. What is meant by Working Capital? 

16. State anyone regulation which provides legal protection to the consumers. 

PART-B 

V. Answer any six of the following questions in Two or Three sentences each.  

Each question carries 2 marks:         6x2=12 

17. State any two organizational objectives of management. 

18. Write the meaning of ‘unity of command’ as given by Henri Fayol. 

19. State two limitations of Planning. 

20. Define ‘Organising’. 

21. What is Staffing? 

22. What is Grapevine Communication? 

23. Suggest any two importances of controlling. 

24. State any two types of financial decisions. 

25. Give two examples of convenience goods. 

26. State any two directions which can be issued by the consumer court to the opposite party. 



6/6 

 

PART-C 

VI Answer any Six of the following questions in 10-12 sentences each.  

Each question carries 4 marks:        6x4=24 

27.  Explain the Principles of Management contributed by F.W. Taylor. 

28.  What is demonetisation? Explain it’s three features. 

29.  Identify the dimensions of the Business environment related to the following situation and 

explain the same. 

a)  Government regulations to protect consumers' interest by prohibiting the advertisement of 

alcoholic beverages and advertisements related to cigarettes carry the statutory warning 

‘Cigarette Smoking is injurious to health’. 

b) Nowadays Indian Railways and Airline Companies have internet and world wide web pages 

where Customers can look for timing, destinations and fares and also book their tickets 

online. 

30.  No enterprise can achieve its objectives without systematic planning. Do you agree withthis? 

Give any four importance in support of your answer. 

31.  The quality of production is not as per standards. On investigation, it was observed that most of 

the workers were not fully aware of the proper operation of the machinery. What could be the 

way to improve the accuracy? Briefly explain any three benefits of it to the organization. 

32.  Briefly explain the first four steps involved in the controlling process. 

33.  What do you call the capital needed for acquiring Land and Buildings, Machinery, etc.? State 

any three factors affecting such capital needs. 

34.  Explain the elements of the Marketing mix. 

35.  Discuss briefly any four differences between Selling and Marketing. 

36.  State any four responsibilities of consumers while purchasing, using, and consuming goods 

and services. 

PART-D 

VII Answer any three of the following questions in 20-25 sentences each.  

Each question carries 8 marks.         3x8=24 

37. “Management as an art and a science are not mutually exclusive, but complement to each 

other”- Elucidate. 

38. What is Decentralization? Explain its importance.  

39. Explain any eight external sources of recruitment. 

40. Explain any four financial incentives and four non-financial incentives. 

41. Explain any eight functions of marketing. 

 

* * * * * 
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