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GOVERNMENT OF KARNATAKA
KARNATAKA SCHOOL EXAMINATION AND ASSESSMENT BOARD
2024-25 11 PUC MODEL QUESTION PAPER -03

BUSINESS STUDIES (27)
Time: 3 Hours (Total no. of questions:41) Max.Marks: 80

Instructions to Candidates:

1.The question paper contains 4 parts — part A, part B, part C and part D.

2. Part -A consists of 4 sections (I, 11, Il and V)

3.Write the serial number of questions properly as given in the question paper while answering.
4. Write the correct and complete answer.

5. For Part-A questions only the first written answer will be considered for evaluation.

PART-A

I. Choose the Correct Answer 5x1=5
1. refers to doing the task correctly and with minimum cost.

a) Effectiveness b) Co-ordination

c) Process d) Efficiency
2. Which principle of management suggest the concept of replacing ‘I’ with ‘we’’?

a) Equity b) Unity of Direction

c) Esprit De Corps d) Division of work
3. Which of the following is an example for the Standing plan?

a) Programmes b) Rules

c) Projects d) Budget
4. Which of the following does not follow the Scalar chain?

a) Functional Structure b) Divisional structure

c¢) Formal Organization d) Informal organization
5. Amazon is an example for .

a) Brand Name b) Brand Mark

c) Trade Mark d) Label
I1. Fill in the blanks by choosing appropriate word/words from those given in the
brackets: 5x1=5

(Wealth maximisation, Directing, Emergency, Non-personal, Dynamic, Organising)

6. Gang plank is used in the case of

7. Planning may not work in a environment.

8. IS giving instructions and guiding people in doing work.
9. is the primary objective of Financial management

10. Publicity is a form of communication.



I11. Match the following 5x1=5

11. A B
a) Repo rate i) Consumer products
b) Divisional Structure 1) Economic environment
¢) Compensation Iii) Management function
d) Controlling Iv) Product specialisation
e) Tooth Paste V) Specialty products

vi) Salary and bonus

IV. Answer the following questions in one word or one sentences each: 5x1=5
12. State any one social objective of management.
13. What is Orientation?
14. Name any one human need as per Abraham Maslow.
15. HDFC Bank wants to open a new branch in Udupi. Which type of Financial Decision is it?
16. Who is Consumer?

PART-B

V. Answer any six of the following questions in Two or Three sentences each.
Each question carries Two marks. 6x2=12

17. Define Management.

18. Give the meaning of Mental revolution as propounded by F.W Taylor.
19. Mention the first two steps in planning Process.

20. State any two elements of Delegation.

21. Write two benefits to employees from training and development.

22. What is Supervision?

23. State any two importance of controlling.

24. What do you understand by Financial Management?

25. State any two examples for marketing of services.

26. Write any two responsibilities of consumer.



PART-C

VI. Answer any Six of the following questions in 10-12 sentences each.
Each Question carries 4 Marks. 6x4=24

27. Explain any four Henry Fayol’s principles of management.
28. Explain any four features of Business environment.

29. ldentify the dimension of business environment, in each of the following cases and explain
them.

a) Customers using more e-payment methods like Paytm, PhonePe etc. in their business
transactions

b) Karnataka state government has banned the use of artificial colours in some food items.
30. Briefly explain any four limitations of planning.

31. As a HR manager, list out any eight sources of recruitment to fill in the vacancies in your
organization.

32. Briefly explain the first four steps involved in controlling process.

33. ‘Lupin’ is a newly started company has taken decision to raise money for long term capital
needs to business from certain sources. What type of decision is involved in this? Explain
any three factors affecting such decision.

34. What is packaging? Explain different levels of packaging?
35. State any four differences between Advertising and personal selling.
36. Explain any four rights of Consumers.

PART-D

VII. Answer any three of the following questions in 20-25 sentences each.
Each Question carries 8 marks. 3x8=24

37. “Management is a series of continuous inter related functions”. Analyse.
38. Define ‘Organizing’. Explain the importance of Organising.
39. Explain the steps involved in selection process.

40. Discuss regarding suitable measures to be taken to overcome barriers of effective
communication

41. ‘Good Look’ Co. is the manufacturer of Cosmetic products is facing problem of poor sales.
As a Marketing Expert explain any eight promotional activities that can be undertaken to
improve the sales.
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