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GENERAL INSTRUCTIONS TO THE EXAMINEES :

1.

Tliafreff HegeH ST U9 U5 W AH{h A ford |

Candidate must write first his / her Roll No. on the question
paper compulsorily.

T T & fe<t 9 SfUsh ¥U=R H fRe geR & qfe / T / fatranyms
B W et 9T % I wI §el A |

If there is any error / difference / contradiction in Hindi &
English versions of the question paper, the question of Hindi
version should be treated valid.

Tt 99 w0 e § 1 v g=a 239 24 U < fahed © |

All the questions are compulsory. Question Nos. 23 and 24 have
internal choices.

Yk Y 1 3T S T8 IT-Yf&qert § 71 ford |

Write the answer to each question in the given answer-book only.
U G 29 7 9% S0 aauesd €, e IO &1 ST 20 Ul 9§
1R 9 87 |

Question Nos. 2 to 7 are very short answer type questions.
Answer to each of the questions should not exceed 20 words.
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6. U U@ 8W 15 Th TTTRIHE [ UHR & B, feh UAH H1 IR e
I3 | 31k T /T |

Question Nos. 8 to 15 are short answer I type questions. Answer
to each of the questions should not exceed half page.

7. U EEA 16 ¥ 21 T TYAIHE 11 YR & ¥, fSh TIF &1 W Tah
I3 | 31k A T |

Question Nos. 16 to 21 are short answer II type questions.
Answer to each of the questions should not exceed one page.

8. U W 22 ¥ 24 9% ferurcAsd € o ydE #1 ST dH U= 4
fres T 81 |

Question Nos. 22 to 24 are essay type. Answer to each of the
questions should not exceed three pages.

9. 59 999 & % 9 31fyuess GHM 37k o1t 9N, 39 9ol 9Tl %1 g Tk |y
qaq fad |

For questions having more than one part carrying similar marks,
the answers of those parts are to be written together in
continuity.

10. U9 A% 1 % AR MF (4, id, ili 397 iv ) ¥ | T&H 90 & IW F IR
faew (21, &, WU T ) € | el fohey &1 IWRR S-YiEashT
TegaR drferert SR ford
There are _four parts ( i, ii, iii and iv ) in Question No. 1. Each part
has four alternatives A, B, C and D. Write the letter of the correct

alternative in the answer-book at a place by making a table as
mentioned below :

W9 shUieh TEl ST hT HHTRT
Question No. Correct letter of

the Answer

(i)
(ii)

(iii)

b | o | gt |

(iv)
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1. () 99w gfsean o1 Stfqm =0 §
(31) H<wEEd (9) FwETEA
(@) wpfa (2) AR |

The last step of communication process is

(A) Encoding (B) Decoding

(C) Acceptance (D) Feedback. %
(i) Tofea Tewor % 9 €

(3T) 9 &1 A9

(9)  TIYATEEn 1 A9TE

(@) et g F forg ST

(3) fasga g & fau srqugs |

The limitation of written communication is

(A) lack of evidence

(B) lack of secrecy

(C) unsuitable for future references

(D)  unfit for lengthy information. %
(iti) ftere fo=mo mem §

(31) wa forg fogmaa &1

(&) e foaras

(|)  HASH fomad 1

(2) ST g Yeoed farras =1 |

Vehicle advertising is a mode of

(A) purchase point advertising

(B) outdoor advertising

(C) entertaining advertising

(D) direct mail advertising. %
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(iv) U1 HagH fafy o wfmfaq ©

(1) forsmar enfimamd (@) HEE

(9) |9¢ 9 g () HH T |

Consumer Promotion Method includes

(A) Sales contests (B) Fashion show

(C) Meetings and Seminars (D) Free samples. %
ST T § 1 W 2
What is meant by Informal Communication ? 1
SR T % IS &1 Wi WieEH odrEy |
Mention any two oral mediums of upward communication. 1

g g5 H fAafyenta o5 &8 LG S 1 R0 dd5 |

Mention the reason for putting the clerk’s short signature in the

business letter. 1
T AFAIE G R SRedl & fore Sifdh SRl & Wy v5 Ao w1 § 2
g <1 3L AR |

What are the purposes for which a business enterprise makes
correspondence with banking institutions ? Mention any two
purposes. 1
FIHl MR o @&y, fhd %d Tgid Td 990 YIaH Igid H s Th A=
ECIELN

Point out any one difference between Hire purchase system and

Instalment payment system as a retail trade form. 1
forgrmfeh gehmT 6! Tg SIfST |
Explain Franchise shops. 1

“ g e T e # g © 1) 9HEIsT |

"Communication helps in planning and control." Explain. 2
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12.

13.

14.

15.
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TATS Ug Y o Ty, faque gery o A &l F=ifhd STeRl X T8 &ife
(i) TSR ¥ gfg
(i) ETHINST AREdA &1 91eq |

Explain the importance of marketing management for the society and
country on the following basis :

(i) Increase in employment

(ii) Means of social change. 2
T SAFEIIS U3 % s 9 § fa-fa fagsii &1 Seoi@ g1 § 2 iE 9R
forg srams |

What points are mentioned in the letter head part of a business letter ?

Mention any four points. 2
T ¥ U3 H wifae fhe 9 arel 18 9r fageii &1 sasy |

Mention any four points to be included in a letter of order. 2
Freifera STTemt W forsha wo forque # 1= amsy

(i) IR

(i) SBT3 T AH |
Differentiate between selling and marketing on the following basis :

(i) Beginning

(ii) Information about desire. 2
‘g W' & g AR favand FamEu |
Mention any four characteristics of ‘Internet Marketing'. 2

oo Susirered & faT @vue ® 1 59 weM & g H &8 9R 9% difee |

"Advertising is beneficial for consumers." Give any four arguments to
justify this statement. 2

Tr=ifRa oNul W fashd HaG o Hed &l ¥ i :
(i) fosrwm wd Safes faswa &t gaestaa ¥ gfg
(i) ARl o1 efferer glaemd |

Explain the importance of sales promotion on the following basis :

(i) Increases effectiveness of advertising and personal selling

(ii) More facilities to middlemen. 2
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17.

18.

19.

20.

21.

22.
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39kt A H, TR ] YTYNTG ST To HHSI Agcd i 8T sl T HA o fog
FA-F FaH I3 M AT ? T 3 fh=l < hgHl F1 Ioor@ IS |

In your opinion, what steps should be taken to overcome barriers of

language and poor leadership in communication ? Mention any two
steps for each. 3

ST, SHeTTHT Wd faenuiiar Ieeor shi {@Tas gR1 Teied it |

Show the downward, upward and diagonal communications by
diagram. 3

Teh 3T= AT I3 & Feifehd 707 sl T8 HifST
(i)  gHTEiTerd
(i) forvermraar |

Explain the following merits of a good business letter :

(i) Effectiveness

(i) Credibility. 3
3T Y SYhY H, foashdl 1 =9 id 99T fva Tgif<de wd et I &1
STULTT T ? T HIT9T |

What theoretical and practical knowledge will you prefer while

selecting a salesman in your enterprise ? Explain. 3
AYTe] Teror sgereer o feh=T i &l w1 o0 whifSQ |
Describe any three forms of the indirect distribution system. 3

Rt 931 faed §99 fea-fa aral &1 =9\ § @ =@iee ? & 9: foag
ECIEL

What points should be kept in mind while writing a complaint letter ?
Mention any six points. 3

YR Teh -4 Gro[ v d@eam &1 faqom geruss g fvan T &
IYBISAT &l %] ok 9R H faga &R <7 & fou o9 faqma & @y &6
I H{d Y fRma-Tha gl &1 & ° Wi ? fh=i 3118 el &l Wy

HIfST |

You have been appointed marketing manager in a new soap
manufacturing enterprise. To give detailed knowledge about the goods

to the consumers, what factors will you consider in selection of
advertising media ? Explain any eight factors. 6
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23. UM A9 VR, 107, §X da9R, fooelt &t 3R 9, 3797 =MIR T &l Id89H1
M ¥, 309, Fle ©F, T2 fooell W MR &L % o1 4 TF Teh Tl
EERTCItCI

3

FITAS T Hd=, 71, AT fohell IR, AN i AR F 9 e =R,
19, U HEl, A &I 37k IARI i fohed, o & foha ol & I § T
Jodrs &1 791 fdfay |

Write a circular letter on behalf of Rajdhani Cloth Store,

107, Sadar Bazar, Delhi, mentioning information about shifting his
business house from the present place to 309, Connaught Place,
New Delhi. 6

OR

Write an enquiry letter on behalf of Quality Cloth Merchant.
71, Lal Kila Market, Agra to Bombay Silk Store, 19, Purani Mandi,
Surat, for enquiring about the quality of their products, their price and

terms for sale. 6

24. oo YR Y 3MYHT 1 AT & ? ik IRT &t fhgl o fasioaredi 1 guiq
Hifsy |

CPC))
offeh SATIRY & HIS B: [0 Td 12 S: TN T JUA ST |

What do you mean by wholesale trade ? Describe any six
characteristics of wholesaler. 1% + 4%

OR
Describe any six merits and any six demerits of wholesale traders.

3+3
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