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P…h]‰ı 

{…⁄h……»EÚ : 40 
 

 {…Æ˙“I……Ãl…™……Â E‰Ú  ±…B ∫……®……x™…  x…nÊ̆∂… : 

 GENERAL INSTRUCTIONS TO THE EXAMINEES : 

 1. {…Æ˙“I……l…‘ ∫…¥…«|…l…®… +{…x…‰ |…∂x… {…j… {…Æ˙ x……®……ΔEÚ + x…¥……™…«i…:  ±…J…Â* 

  Candidate must write first his / her Roll No. on the question 

paper compulsorily. 

 2. |…∂x… {…j… E‰Ú  Ω˛xn˘“ ¥… +ΔO…‰V…“ ∞¸{……xi…Æ˙ ®…Â  EÚ∫…“ |…EÚ…Æ˙ EÚ“ j…÷ ]ı / +xi…Æ˙ /  ¥…Æ˙…‰v……¶……∫… 

Ω˛…‰x…‰ {…Æ˙  Ω˛xn˘“ ¶……π…… E‰Ú |…∂x… EÚ…‰ ∫…Ω˛“ ®……x…Â* 

 If there is any error / difference / contradiction in Hindi & 

English versions of the question paper, the question of Hindi 

version should be treated valid. 

 3. ∫…¶…“ |…∂x… EÚÆ˙x…‰ + x…¥……™…« ΩĘ̀* 

All the questions are compulsory. 

 4. |…i™…‰EÚ |…∂x… EÚ… =k…Æ˙ n˘“ M…<« =k…Æ˙-{…÷Œ∫i…EÚ… ®…Â Ω˛“  ±…J…Â* 

  Write the answer to each question in the given answer-book only. 
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 5.  V…∫… |…∂x… E‰Ú BEÚ ∫…‰ + v…EÚ ∫…®……x… +ΔEÚ ¥……±…‰ ¶……M… ΩĘ̀, =x… ∫…¶…“ ¶……M……Â EÚ… Ω˛±… BEÚ 
∫……l… ∫…i…i…¬  ±…J…Â* 

  For questions having more than one part carrying similar marks, 

the answers of those parts are to be written together in 
continuity. 

  
1. BEÚ  EÚ∂……‰Æ˙ E‰Ú {…g¯x…‰ EÚ… EÚ®…Æ˙…  EÚ∫… |…EÚ…Æ˙ EÚ… Ω˛…‰x…… S…… Ω˛™…‰ ? 
 What should be the type of study room for an adolescent ? 2 

2. P…Æ‰̇±…⁄ ∫…°Ú…<« E‰Ú  ±…B +…¥…∂™…EÚ ∫……®……x… EÚ“ ={…™……‰ M…i……Bƒ C™…… ΩĘ̀ ? ∫…®…Z……<™…‰ * 

 What are the utilities of essential agents for home cleaning ? Explain. 3  

3. "" ¥…Y……{…x… ={…¶……‰HÚ…+…Â EÚ…‰ V……x…EÚ…Æ˙“ n‰˘x…‰ EÚ… ∫…∂…HÚ ®……v™…®… ΩĘ̈ *'' <∫… EÚl…x… EÚ…‰ ∫…®…Z……<™…‰ * 

  "Advertisement is a powerful medium to give the knowledge to 

consumers." Explain the statement.   3 

4. ¶……Æ˙i…“™… +…¥……∫… EÚ“  ¥…∂…‰π…i……+…Â {…Æ˙ |…EÚ…∂… b˜… ±…B * 

  Highlight upon the characteristics of Indian home. 4 

5. M…fiΩ˛∫…VV…… ®…Â  b˜V……<x… E‰Ú  x…®x…  ∫…r˘…Δi……Â EÚ“ ={…™……‰ M…i…… §…i……<™…‰ :  

 (i) ∫…Δi…÷±…x… 

 (ii) +x…÷∞¸{…i…… *  

 State the utility of the following principles of design in home 

decoration : 2 + 2 = 4 

 (i) Balance 

 (ii) Proportion.  



 3  

SS—91–1—H. Manag. Cloth & Costu. I .SS–607. [ Turn over 

6. M…fiΩ˛∫…VV…… ®…Â EÚ…±…“x… ¥… {…n˘…Á EÚ“ ={…™……‰ M…i…… §…i……<™…‰ *  

 Write the utility of carpet and curtains in home decoration. 2 + 2 = 4 

7. ±…EÚc˜“ +…ËÆ˙ {±……Œ∫]ıEÚ E‰Ú ∫……®……x… EÚ“ n‰̆J…¶……±…  EÚ∫… |…EÚ…Æ˙ EÚÆÂ̇M…“ ?  

 How will you maintain the wooden and plastic objects ? 2 + 2 = 4 

8. °Úx…‘S…Æ˙ E‰Ú S…™…x… ®…Â  EÚx…- EÚx…  §…xn÷̆+…Â EÚ… v™……x… Æ˙J…x…… S…… Ω˛™…‰ ?  

 Which points should be considered while selecting furniture ?  5 

9. §……V……Æ˙ EÚ…‰ ¥…M…‘EfiÚi… EÚ“ V…B * |… i…™……‰ M…i…… E‰Ú +…v……Æ˙ {…Æ˙ §……V……Æ˙  EÚi…x…‰ |…EÚ…Æ˙ EÚ… Ω˛…‰i…… ΩĘ̈ ? 

 ¥…∫i……Æ˙ ∫…‰ ∫…®…Z……<™…‰ *  

 Classify market. On the basis of competition how many types of 

market are there ? Explain in detail. 2 + 3 = 5 

10.  x…®x… ®…Â ∫…‰  EÚxΩ˛” n˘…‰ {…Æ ∫…Δ I…{i…˙  ]ı{{…h…“  ±… J…B : 

 (i) +SU‰Ù ±…‰§…±… E‰Ú M…÷h…  

 (ii) §…÷ r˘®…i…… {…⁄h…« J…Æ˙“n˘n˘…Æ˙“  

 (iii) ®……x…EÚ  S…ºx… *  

 Write short notes on any two of the following : 3 + 3 = 6 

 (i) Qualities of good label 

 (ii) Intellectual purchasing 

 (iii) Standard marks.  

    


