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1. @& & & PlA-Ar 3aW a7 H ded 8?7 (Which of the following is an
element of sensing the opportunities?)

(31) T@HST &1 UfFd (Ability to perceive)

() gRada 9 seR (Insight into the change)

(&) FaYAd=a o7 (Innovative quality)

@) 3T T At (Al of these)

2. ey TAAT Hed Taftr #rafetrd § )NPV method relates with)—
(a) HaT &1 @AY FHeF ¥ )Time value of money)

(b) F&T T §¢ §T e ¥ )inflated value of money)
(c) el amrelY aciATT Hedl & )Present value of money)
(d) 378 & FIg &1 (None of these)

3. &rdepTells %OT W &IdT & (Long-term loan bears) -
(a) TEX saTaT eX (Fixed Rate of Interest)

(b) gRadT:fTer sarsT & (Flexible Rate of Interest)

(c) YT =TT X (Zero Rate of Interest)

(d)

d) 95 ¥ FIs 7761 (None of these)



4. FY-yaTE &GN # GYFd 'Y Asq HT IR ¢ (The term Fund' as used
in Fund Flow Analysis means) -

(a) shad U+Hs (Cash Only)

(b) =Tl EFUTHT (Current Assets)

(c) =re] &1f¥ca (Current Liabilities)

(d) =T HFAfT sl =Te] aTffica W 31T (Excess of Current Assets over

Current Liabilities)

5. GeT3[aTdleT 3rafe Heafetd gich § (Pay-back period deals with)—

(37) I 3ToiT UfshaT & foT 3maeaes 31afd (Period required for profit earning
process)

(b) Tafr@er omerd agel & foIv 3fravdes /@i (Period required for cost of
investment recovery)

(c) TR T agell & foIU 3maedes 3aer (Period required for fixed cost

recovery)

(d) 37 & FIg &1 (None of these)

6. 37erereT )Contribution)-

(a) fSshr &reTd FeT oI )Sales Less Total Cost)

(b) Toshr gera gRadesiier @eTd )Sales Less Variable Cost)
(c) Toshr Tera AR 9T )Sales Less Fixed Cost)

(d) 37 & FIg T )None of these)

7 TSR T AT & 5T F & F41 Fgd ¢2? (Market Demand is also known as)
(a) AT &r s7iasgarel (Demand Forecasting)

(b) arEafas AT (Real Demand)

(c) It (Supply)

(d) 318 & HIs g7 (None of these)



8. 3e¥#T Yot faUR 3cUeT §3M & (Venture capital view was originated in):
(a) IRd # (India)

(b) &3elus # (England)

(c) 3ARST H (America)

(d) ST9Te # (Japan)

S . ST GERT $T Wiel & F7 & gRNT FHr AT &1 (oo is
defined as discovery of business opportunities.)

(a) fagureT (Marketing)

(b) 3TfashR (Innovation)

(c) wad= (Promotion)

(d) 39ded # & &S g (None of the above)

10. faarsra giar & (Planning is):

(a) 3TeTshlelll )short-term)

(b) AETFTeNT )middle-term)

(c) &rerhrella )long-term)

(d) T3 3afaat & forw Yfor all terms)

11. RIS IR AT ST & (Project is prepared)
(a) Jacehi garT (By Promoters )

(b) Ysetrhl garRT (By Managers)

(c) 3¢THT garT (By Entrepreneurs)

(d) 3o T & garT (By all these)

12. 37TeRY |Te] 79T giam ¢ )ldeal Current Ratio is)-
(a) 2:1

(b) 1:2
(c) 3:2
(d) 4:1



13. A 31l Ufshar & A gl & (Learning process involves):
(a) HANHATT )Cue)

(b) TaTelsT )Drive)

(c) 3=IfshaT )Response)

(d) =1 | )AIl of these)

14. ys=¥T & (Management is )—

(@) el (art)

(b) fa=TeT (science)

(c) @l 3R faAT g4T (art and science both)
(d)

d) 378 & *I5 77T (None of these)

15. " faaa #fasy & gehsa & v S ar =—r ™R §1" I8 U § )"A plan
is a trap to capture the future." This statement is of) --

=gHT (Newman)

VoleT (Allen)

gef (Hurley)
& (Terry)

(a
(b
(c
(d

N~— = N

16. Teh IR § (A project is ) -

(a) arfafaferat &1 @Hg (Cluster of activities)

(b) Ter a1fafaf®r (Single activity)

(c) 3y aifafaferat @1 &g (Group of innumerable activities)
(d) 37 & FIg &1 (None of these)

17. 9Rf&EHs Elaar g (Opening Stock is) -
(a) ®IY &7 AT (Sources of Fund)

(b) Y &7 AT (Application of Fund)

(c) Y & garg =1er (No flow of Fund)

(&) 318 & HIg g1 (None of these)



18. fest # & fohdert 3cUIg IT QAT & TATd HId FAY AT I@eAT STHY 87
(Which of the following factors is to be consisdered while selecting a product
or service?)

(a) gfadIferar (Competition)

(b) 3c4rced omard (All of these)

(c) &8t hr FFHATGST (Profit possibility)

(d) 31 & T )AIl of these(

19. #H-Ig NeAfAr 3uaef g (Labour-intensive technique is useful) :
(a) faerreeiter &t g (For developing countries)

(b) faerfad St 8 (For developed countries)

(c) Toer 3rfegaeunsit g (For backward economies)

(d) 37Fd & @ fRdl & fow =€t (For none of the above)

20. faEai{ior gRANSTT AGg Fdl & (Expansion project helps in) -

(a) TdeTAT AT & 3ROT # (Supplementing the existing resources)
(b) fufiges faaet dr qf &1 wergor (Capturing supply of critical inputs)
(c) 3tfaRerd /@RI &1 M 3o (Encashing additional opportunities)

(d) 318 & HIs 71T (None of these)

21. "99= TS UAT §1" I§ U & (“Management is a profession.” This
statement is of )-

(a) SITeT 3R, & (George R. Terry)

(b) 3ARGT Y= TEITATAST (American Management Association)

(c) &Y Hwarel (Henry Fayol)

(d) 378 & HIg 78T (None of these)

22. ¥ AT & (Subsidy is):
(a) RIIa (Concession)
(b) seeT (Discount)



(c) Get: Tl (Repayment)
(d) 318 & HIg 78T (None of these)

23. 3UHHA HT goATd AI AT & (Selection of an enterprise depends on):
(a) ThThI <R (Sole Trading)

(b) FTEET T 3SR (Right of Entrepreneur)

(c) ATEHT & TIT Hr JEIAT (Self Ability of Entrepreneur)

(d) 3 & & @IS wTET (None of these)

24. ¥R WHR eaRT FAfAT feer-fadat & eqar aefas It I & foe

ROT-HHAT IHeJdTd %=1 & (According to guidelines issued by government,

debt-equity ratio for venture capital fund is):
(@) 1.5

(b) 2.0
(c) 0.5
(d) 2.5

25. T # @ FIF-91 g S6IR Hedichsd X YA STeldT 872
(Which of the following factors affect market assessment?)
(37) g&H ardra’or (Micro Environment)

() 3cUTg dT &Rt (Production Cost)

(@) AT (Demand)

(

) 548 & P15 oar (None of these)

26. TAATA 3cUTcsT cga¥AT aEdd H & (Present production system, infact, is):
(a) 9cTaT 3cqica (Direct production)

(b) 3I9cT&T 3cUica (Indirect production)
(c) srafA+ (Primary)
(d) gfad@s (Secondary)



27. fqUuter =99 AR & (Marketing expenditure is a burden)
(a) 36T 9T (on industry)

(b) =TEaETAAT W (on businessmen)

(c) 3YHIFT3T 9T (on consumers)

(d) 377 & G 9T (all of these)

28. TUYAT H 3@ g (Easy in formation is):
(a) TThI <A )Sole Trading)

(b) ETSIEHT % )Partnership Firm)

(c) EgFd Yot FT=r )Joint Stock Company)
(d) 39ged A @ @IS g1 )None of these)

29. #3T }OUT 9 8id & (Naked debentures are) -
(a) Yo FRI&T (Fully secured)

(b) 3nfrer RF&TT (Partly secured)

(c) 3Rf&T (Unsecured)

(d) 318 & HIs 7T (None of these)

30. IGAT T ... 8 TIAT & U9 & fAuiRa &xar § )The ...

business also determines the form of organisation) --
(a) AP (Size)

(b) 1T (Location)

(c) 31T (Study)

(d) 31 & HIg 18T (None of these)

31. eer HrRfier ot &1 31 & (Net Working Capital Means) -
(a) TTe] FFITRIAT- dTe] &Mfdca (C. A. -C. L.)

(b) =TTl FFIRIAT + dTe] arfded (C. A. + C.L.)

(c) are] &rffea-are g&afa™m (C. L. -C. A)

(d) 78 & FIg T (None of these)



32. IDBI frw a¥ T $r a5? (IDBI was established in the year) —
(a) 1944

(b) 1954
(c) 1964
(d) 1974

33. TN oRTT 9fa &S Sodr & oo (Fixed cost per unit increases when)
(@) 3cUTGe F T ¢ (Production decreases)
b) 3cdiesT sGaT g (Production increases)

(b)
(c) 3cUTesT qdad, @ & (Production remains same)
(d)

d) 3787 & FI$ 78T (None of these)

34. ThIOT ¥ AfAUT g (Integration means)

(a) 3A=dRe fa¥ar (Expending internally)

(b) ST TATAR (Expending externally)

(c) 3edikeh Td &g fAEAR (Expanding internally and externally)
(

d) 378 & +IS sIET (None of these)

35. 3T 9108 FI AAVATC § (The characteristics of a good brand are) -
(a) g&H =T1H (short name)

(b) ¥AOMT (memorable)

(c) 3TN (attractive)

(d) T | (all these)
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1. WigAfahr &1 §? (What is technology?)

2. 3GE §1Y &7 FT 9y 82 (What does it mean by sensing opportunity?)

3. oI@iehal 3IATT & 39 AT FHSAG g2 (What do you understand by accounting

ratio?)

4. Gail & fohdst 9 g2 (Classify the capital.)

5. s & g a &1 (Define planning?)

6. oAt &1 YeT: TAQer &A1 §? (What is ploughing-back of profits?)

7. fOUueT waer & F471 3T g2 (What is meant by marketing management?)



oY S TR

8. fored fAg=auT 1 Agca Fa71 €2 (What is the importance of quality control ?)

9. STSIR HedTehel AT I §? I§ &4l [T S1ar g2 (What is Market

Assessment? Why is it needed?)

10. =Te] 37T T feT 3T # &S U ek HITAT (State any one

difference between Current Ratio and Quick Ratio)

1. gA-faeade Seq &1 fAERor & faar Siar 82 (How is break-even point

determined?)
12. Yot T Hffoldd gl &4 3imaeash g2 (Why balanced capital is essential?)
13. SUS &1 AT 3662F 82 (What is the object of branding?)

14. FIY-garg Gaxor & 39T FI7 FASIS 82 (What do you mean by Fund-Flow

Statement?)

e 3O wee

15. 7 3UshA &I TUMUT A § qd WEH &l fohet 3MaeTeh STl T €A1 &l
aifgd? (What essential factors should be considered by an entrepreneur before

setting up of a new enterprise?)

16. JATRONT FEHA ST T FHATIT el arel fafFewT Teshl I digcd sarear sl

(Briefly explain the different factors affecting environmental scanning.)

17. RfTT R & JATIAT FT 3eol@ FHITSTT| (Mention the different kinds of resources.)

18. “UY hell & AT TAATT 31YUAT GlAl| “SH HUA HI TS HIfav| (“Management is
an Art or Science or both.” Explain this statement.)



19. faUure Fr JHTUROT & T FAT FHASIA g7 [T oI TTHTT T &1F 4T ¢
?(What do you mean by marketing concept? What is the nature and scope of

marketing?)



